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https://www.lechzuers.com/

— Kitzbuihel Tourismus, CEO

— Swarovski Optik, Head of Marketing
— Lech Zurs Tourismus, CEO

— Best of the Alps, Chairman

Presentation by Mr. Hermann FERCHER
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Affinity groups.

Summer 1 Winter

Hiking Alpine skiing

Running Off Piste

Gourmet Gourmet

Golf Wintermover

Fascinating classic cars

LECHZUERS.COM
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Best of the Alps.
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Is a consortium of thirteen classic Alpine tourist resorts - All thirteen are world-famous and immensely
popular for their time-honoured structures, their connection to the local culture and their harmonious
mixture of ancient tradition and gentle progress.

BESTOFTHEALPS.COM



https://www.bestofthealps.com/de/

Best of the Alps.
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Best of the Alps.
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HERMANN FERCHER

CHAIRMAN

Director of Lech Ziirs Tourism
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ROGER MANSER

VICE-CHAIRMAN

Head of Markefing & Sales Destination Davos Klosters

SAMMY SA

(EO

(ED Best of the Alps

LM

BESTOFTHEALPS.COM



https://www.bestofthealps.com/de/

Best of the Alps.

USP Best of the
Alps

Digitization
Common Offers

Leadership

The group as a hole- Best of Class

no competition, L
Loyalty Card Each member is 'best
of' in a certain area,
Book the best direct, Award, partner of
distribution strength,

UMNWTO
Social Media

PR/
Branding
Alpine Ingredients

Unigue way to present
the common DMNA

Politics
Alpscon-
vention

Best of

Talks with Eusalp,
Ministry in
Germany,

the alps

Research &
Development

Employees
Knowhow

Share data and win
strategic intelligence,
common studies

Empowerment
through

meetings/exchang

es

? Gubal Presence
B2B

Marketing together

Partnership
Industry

worldwide gives ooperations, cross-
additional marketing
exposuy re/attention

BESTOFTHEALPS.COM
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Best of the Alps.

[RADITION INNOVATION PIONEERING SPIRIT
yTYLE NATURE SPIRIT EXCELLENCE LUXURY
ADVENTURE CONTINUITY CLASSIC QUALITY
COMMITMENT PERSEVERANCE TIMELESSNESS
EXPERTISE SAFETY FREEDOM CONVICTION
VISTON HANDCRAFT CHARACTER PASSION
COMMUNITY ELATION SUSTAINABILITY SPORT
ROOTEDNESS ALPINISM CULINARY VITALITY
AUTHENTICITY COSMOPOLITANISM HERITAGE
POWER OF PLACE IDENTITY VERSATILITY

BESTOFTHEALPS.COM
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Expectations.

Estimates -30 to -40% decline of inbound tourism 2020 because of Corona
Pandemic concerns with 287 million fewer international arrivals compared
v to 2019

european  Corona crisis will bring fundamental changes to the travel industry:

TRAVEL .. ) ) i
commission  Pre-crisis levels of tourism demand will not to be achieved before 2023




EXxpectations.

The future tourism is:

More sustainable

More innovative

Quality driven

Carefully thinking and acting
Safety first

More resilient

More digital

More Chinese oriented

LECHZUERS.COM
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LECH ZURS TOURISMUS GMBH

The Alps. 5
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Alpine cities
> 50.000 inhabitants

Cities

> 100.000 inhabitants
Country boundary
NUTS 3 boundary

Perimeter
Alpine Convention

Water body

Sources.  Swahstcal Data Nawonal Satisical Offices. Data from Austne and
Liachtenstan refer 101980, 2010; data from Swezeriand and Germany rafer to 1985,
2010; data from France refer to 1979, 2010, data from Raly refer to 1962, 2010, data
from Slovenia refer to 1981, 2010, Tamsin ESRI USGS 2014. Country, NUTS3

boundares. Eurostall GISCO 2013, Water and adimnistrative boundaries:
ics 2009

e Apine C jon: Eurac R



Mass tourism vs. individual tourism
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How to travel?

LECHZUERS.COM
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Foto: Fabio Lo Scalzo/Reuters Foto: Kay Nietfeld/dpa
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Private Luxury Moments.
[ frank, Y4 faﬁ Jour kind attention,

MORE TIME, MORE SPI_\CE.
This is the sound of
the hiking summer
in Lech Zurs.
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